
MEMBER SURVEY
COVID-19: Business STILL not normal

Unrelenting challenges

Absenteeism

Shortages

Productivity PPE Facility adaptations Crisis pay

Domestic 
transport

Shipping & warehousing

Production

60% still experiencing absenteeism 

30% report shortages in PPE, 
ingredients & packaging

20% report 
challenges

50% operating at 
reduced productivity

Food & Consumer Products of Canada (FCPC) is the voice of the Canadian food, beverage and consumer products industry. We 
represent more than 100 food, beverage, and consumer product manufacturers of all sizes.  Food and consumer product 

manufacturing is the largest employer in the manufacturing sector in Canada, directly employing more than 300,000 
workers in over 6,500 establishments from coast to coast. The industry contributes nearly $50 billion annually to 

Canada’s economy and provides safe, high-quality products found in virtually every single home in Canada.

? ? ??

Depleted inventory: 65% below normal; 40% significantly below normal
Long-term assortment reduction: 90% still not back to full production assortment 
Second wave: 60% expect future waves of infection to impact food supply

Undeniable consequences

30% experiencing warehouse 
capacity shortages, international 

shipping disruptions

Unprecedented costs Expected to total several hundred million dollars in 2020


